
Act now and be prepared for the groundswell in demand.  Check inventory levels...get the shelves
ready...and display WACKY PACKAGES prominently for explosive impulse sales. Join in on all the

WACKY PACKAGES fun and enjoy the sales surge from this unprecedented TV campaign.
NOTE: If you’re looking for more Series One stock, 

contact your Topps representative immediately for latest availabil ity.® & © THE TOPPS COMPANY, INC.
ALL RIGHTS RESERVED.

It’s all happening in the next few weeks! Scheduled around the back-to-school season, these
hilarious commercials will air for one-month and will undoubtedly boost demand for the recently
introduced Series One.  Check out the media details:

WHO? 50 Mill ion Kids ages 6-11 wil l see this TV campaign!

WHAT? Outrageously funny, 15 second WACKY PACKAGES spots to run when most kids are
watching: early weekday mornings, after school, and throughout weekends. 

WHEN? 4-week on air blitz begins on September 16 and continues through week of October 11.

WHERE? On the most popular kids TV networks: Nickelodeon, Cartoon Network, Toon Disney, & Discovery Kids.
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